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Editorial
Celebrating the best our state has to offer! 

Kentucky Monthly is widely 
recognized as the go-to source 
for entertaining and informative 
stories celebrating the Kentucky 
lifestyle. Our editorial content 
has garnered numerous awards, 
including recognition from the 
Kentucky Press Association, and 
the prestigious Governor’s Award 
in the Arts, the state’s highest honor 
for “extraordinary and signifi cant 
contributions to the arts in Kentucky.” 

For nearly 16 years, readers have embraced the magazine’s tributes 
to the people, places, events and culture of the Commonwealth. In 
fact, Kentucky Monthly is the only statewide publication that the mass 
majority of subscribers pay to receive.  

Connect with our highly engaged audience on a qualitative, 
emotional level by bringing to them the uniquely Kentucky stories 
they’ve come to love. Generate goodwill, enhance your brand’s 
image and differentiate your business by demonstrating your 
commitment to celebrating everything that makes the Bluegrass 
State a wonderful place to call home!
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Imagine Kentucky submerged in ancient sea waters. 
No bluegrass. No horses. No mountains or valleys. 
Fast forward a few hundred million years. The sea has 
receded, leaving a wilderness waiting to be discovered 

by Native Americans and, later, white settlers such as 
Daniel Boone. 

In Boone’s 1767 quest to find a westward route to the 
Ohio River Valley, he discovered a lone passage in the 
125-mile stretch of Pine Mountain. Boone reportedly 
called the 5-mile, 1,650-foot-deep gorge the “Breaks,” but 
folks today call it The Grand Canyon of the South. 

BY KRISTY ROBINSON HORINE   \\   PHOTOS BY BRETT BENTLEY

TheBREAKS
A whitewater rafter’s dream, the interstate park offers a full slate of outdoor activities
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Springtime

Blooms shine along the Paducah Dogwood Trail
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ompleted in 1892, the Baxter Avenue 
entrance to Cave Hill Cemetery 

features a plethora of  symbolic images, many 
of  which may go unnoticed if  one enters by 
car. Atop a pedestal between the entrance and 
exit lanes, for example, a marble urn signals 
earthly death, while four upside-down torches 
indicate you are entering a place where life is 
extinguished. In the late 19th century, people 
would have passed these gates on foot—and they 
would have known what the symbols meant.

CAve HIll
Cemetery

By Sean Patrick Hill
Photos by David Toczko
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The Satterwhite Temple was modeled after 
the Palace of Versailles’ Temple of Love. 
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Art is a path Aaron travels to make 

sense of, and move forward through, 
life’s challenges—and he has 
experienced more tests of human 
fortitude than seems fair for a man of 
30 years. 

The Owensboro native has no formal 
art training. “I got kicked out of art 
class in high school for goofing,” he 
says. While working for his father’s 
construction company, he began 
practicing the portraiture style for 
which he’d later become well known. 
“He would have me come in and paint 

the houses. That’s what I did growing 
up, was paint walls. So I would come in 
and do faces on the walls before we 
painted over them,” Aaron says. “But 
[my dad] used to yell at me about that 
all the time, because you could still see 
the faces.” 

Painting morphed into something 
more when Aaron began suffering panic 
attacks and agoraphobia. Aaron’s art 
became his cure. “How do you expose 
yourself to something enough that it 
doesn’t bother you anymore?” he 
questions. “One of the reasons I’m even 
painting live was because that was 

going to be my therapy, exposing me to 
things. You go from not thinking you’ll 
ever be able to leave your house to 
getting in front of a crowd of 300 or 
400 people—it’s one extreme to the 
next, and that’s what I really wanted to 
do. That taught me so, so much. It 
really shows you, you really pretty 
much can accomplish anything.” 


On this cool September evening on 

top of the Owensboro riverfront parking 
garage—where the E. 1999 and Eternal 
street post and a stage have been 
erected, and several of Aaron’s 

Aaron Kizer wears a pendant with his father’s image on it—a reminder of the moments 
that ignited his crusade to wring significance from every second of life. In this moment, 
a train horn’s discordant notes drift on the crisp autumn air to reach the crowd 
assembled at the intersection of E. 1999 and Eternal streets. Just beyond the concrete 
wall upon which Bill Cosby and Ben Franklin lean, the bridge lights are reflected in the 
rippling gloom of the river. A 50-something gentleman in a pressed oxford shirt stands 
just feet away from a young guy sporting a backward-turned baseball cap on his head 
and Mardi Gras beads dangling from the belt loops of his baggy jeans. Einstein, Bill the 
Butcher, Hitchcock and Marty McFly are here, too, as are several hulking, arms-crossed 
men who stand watch over the throng of 500 people. This is a world of Aaron’s creation. 
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I
’m standing with Aron Conaway in an overgrown lot 
next to the old Louisville Paper Company warehouse 
complex in West Louisville. He’s showing me where 
ancient railroad ties lie in a line, half-buried in the 

dirt, like fossilized ribs of some long-extinct beast. A light 
breeze kicks up, and the copse of dwarf birch trees we’re 
standing in appears to start smoking. “Pollen,” he says. 
“I’ve never seen that before.” Mockingbirds are singing 
from atop black-tarred telephone poles, while we can clearly 
see the half moon descending over a landscape few see: 
the industrial zone known as the California neighborhood, 
where many buildings stand empty and dilapidated.

The smaller rear building we stand beside is no 
exception. Scraggly branches grow from windowsills and 
jumbles of brick where a roof has partially collapsed. The 

white lettering on the main 
building is faded, though, 
as Conaway points out, you 
can just make out where it 
once read: “Magnolia Ham 
Company,” which, in its 
heyday after the Civil War, 
shipped out hundreds of 
thousands of hams a year. 
“Their slogan was ‘The Finest 
Smokehouse in the West,’ ” 
Conaway says, “So you can 
see how long ago it was.”

Today, this building—
completed in 1865 and 
originally built by the Union 
Army as a supply depot for 
the Civil War—is home to 
The Mammoth, though very 

little gives this away from the outside save a new sign hung 
on the cyclone fence and the murals that adorn parts of the 
exterior. The signage gives a clue as to what is inside, which 
is nothing less than an incubator for a new Louisville arts 
community. It is one building in an area of the city in which 
Conaway sees promise: “kind of a blank canvas, to some 
degree, to create little nodes of activity.”

During my tour, I see the potential immediately. On 
a platform near a loading dock, there is a bevy of sound 
equipment—here is where a remote station for ART+FM, a 
local radio collective, is planned. In a well-lit corner by a 
towering window, sculptor Mark Padlo maintains a studio 
space. Conaway’s wife and The Mammoth partner, artist 

Hallie Jones, has set up an area to create videos, with stage 
lights, green screens and all. As Jones earns her Ph.D. in art 
education from Indiana University, Conaway is collecting 
art supplies—presses, tools, machines—that will be used 
when the area is ready to go big.

But what is The Mammoth? It is a continuation of work 
started by artists and activists, including Conaway and 
Jones. Immediately after earning a bachelor of arts degree 
from the University of Louisville in 2001, Conaway helped 
establish the LAVA House (Louisville Assembly of Vanguard 
Art) in Germantown. “It galvanized the art and music 
scenes in many ways,” Conaway says, but by 2007, problems 
with the landlord led him to start looking for a new place. 
Which brings us to the brick warehouse on 13th Street in 
West Louisville. 

“We also believe deeply in preserving old buildings and 
historic places,” Conaway says, “and are doing our best to 
restore and keep this 148-year-old building alive. This and 
creating a sustainable, creative community are what we are 
really working for. We want artists to come here and feel 
compelled to use their skill and vision to create great art 
and music.” 

Presently, The Mammoth is partially a storage business. 
On the top floor, people’s treasures lie plastic wrapped and 
stacked on pallets. The proceeds of this income go toward 
developing the building, which must be brought up to 
code—a difficult undertaking, especially since many of the 
man-hours currently spent renovating have been volunteer. 

“Right now, we are working to grow our storage 
business,” Conaway says, “which will subsidize the 
continued improvement and further development of the 
space. We are renting rehearsal space to bands, studios to 
artists, and allowing photographers and videographers to 
use the space in whatever way they like. In order to take 
the project to the next level, we need some sort of financial 
boost, however that could happen. If we had an angel 
investor to fund the construction of some infrastructure, or 
could receive a substantial loan, or could get a fundraising 
tool like Kickstarter to work for us, we would be in great 
shape to leap forward. As we are going now, we are only 
able to maintain the business vitals.”

He shows me a hand-painted sign for the business, not 
unlike what you might have seen when this building was in 
its prime. Partially, they did it themselves to save money, 
but not completely. “People are looking for authenticity 
these days,” he says. “We are not just about producing 
objects or cranking out tunes for mass consumption. There 

Mammoth artistic community shines 
amid the shadows of dereliction

By Sean Patrick Hill

Photos by Tim Harris
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“First, I would like to tell you how much I enjoy your magazine. I read it from 
cover to cover, including ads, and then I share it with my daughter. I have 

learned so much. We are Kentucky born and raised but live in southern Florida 

now ... Thanks for a great magazine.” 
— Amanda Howard
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Culture
Kentucky Monthly’s in-depth articles celebrate 
the Commonwealth’s unique history, vibrant 
arts, sports and entertainment scene, rich 
musical and literary heritage and diverse event 
offerings. 

Food
We present delectable dishes to grace your 
table and our series “120 Eats” is a county-by-
county journey to discover Kentucky’s most 
interesting eats. 

Living 
From health and wellness to education 
and homemaking, our articles celebrate the 
Kentucky lifestyle. 

Editorial Content

FEBRUARY — A salute to educators who 
inspire and Kentuckians who aspire 
to greatness. 

MARCH — The Dude Issue

APRIL — Forests, Fashion and Fillies 

MAY — The Food Issue

JUNE/JULY — Home & Away features 
include sports, dwellings and 
interesting escapes 

AUGUST — Teacher tales, travel, clowns 
and cruisin’  

SEPTEMBER — The arts, festivals and our 
spirited heritage 

OCTOBER — Happy trails, health and 
autumn adventures 

NOVEMBER — We highlight the many 
things for which we are grateful

DECEMBER/JANUARY — Tis the Season 
for Celebration 

Outdoors
The pages of every issue include outdoor 
excursions including hiking, hunting, wildlife 
watching and gardening. 

People
In every issue, we profi le interesting individuals—
from educators and artists to leaders and 
visionaries. 

Travel 
We journey across Kentucky in search of 
exhilarating adventures and unique attractions. 

Voices
Columnists and readers alike share their opinions 
on happenings across the Commonwealth. 

In Every Issue:

Highlights:
Special, industry-specifi c 
advertising features are 
available throughout the 
year.  Please ask your 
sales rep for details. 

Editorial highlights are 
subject to change


